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Demand Generation

Making people aware of and interested in your product.
You try to create demand.
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< Let people dream,

show them a perfect world
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Word of Mouth Word of Mouth

Out-Of-Home

SEO

SEA In-App Notifications
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Display/Paid Social Display/Paid Social

Video Ads Video Ads

Channels

Social Media Social Media

Influencers Cross-Platform-Promotion
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Offline Mailing Blog Newsfeed

Inbox Ads

Web & App Push Notifications
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Brand Marketing Brand Marketing
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E Public Relations Partnerships Performance Marketing
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D Customer Success/Care
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Customer Relationship Management
Business Intelligence
Customer Data Platform
Creative Management Platform
Attribution Tracking Help Center Management
Brand Monitoring Platform
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@) Media Automation Management Deep Linking
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C Product Catalog & Product Feed Management Platform
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8 Promotion Engine
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Customer Relationship Management
Quantitative & Qualitative Product Analytics
Product A/B Testing

Data Warehouse

Data Visualization

“Scan the QR code and learn how to
apply the Marketing Master Map to
your business!”
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. . i . www.customlytics.com
...or visit https://link.customlytics.com/mmm




